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Goals of this session

Today,s 11 Things

No Sales Pitch

Agenda: _,

- Appendix: More Things




Our goals for you

Expose you to a bunch of HubSpot features you may not be aware of

e Beinginformed allows you to make better decisions

e Being aware of options allows you to set priorities

Answer your questions

e We'll stay on the call as long as needed to answer all your questions

Take away one (yes one!) ‘thing’ and implement it in the next month

e Remember: progress, not perfection

e (There's always something more in HubSpot you can incorporate into your business - don't get overwhelmed)

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck



https://www.hubshots.com/11-things-deck

Format

Content: We’re going to Sprint through a ton of features and tips (50 mins)

e [Focuson the what, not the how

e You canreturn to the ‘how’ afterwards

Here’s the deck

e You can view this deckright now, here: https://www.hubshots.com/11-things-deck

e Feelfree to skip ahead in the deck so you can see what is coming
(ie just like you would if you were watching a YouTube video)

e We're planning to run this session quarterly (and update the deck accordingly)

Questions: Add your questions in the chat

e We’'llanswer all your questions at the end

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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What/Who is HubShots? HubShats

The Unofficial HubSpot
Down Under Podcast

e HubShots = “HubSpot in the real world”

e Podcast started in 2015 (7+ years!)

o Episode 289 published last Friday .

e YouTube channel startedin 2018 t P

e Two HubSpot Platinum Partner agencies: P

o lanJacob: Search & Be Found

o Craig Bailey: XEN
IAN JACOB CRAIG BAILEY

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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About Us

lan Jacob
CEO and Founder of Search & Be Found.

lan is a business growth strategist specialising in marketing and sales strategy with a focus on
HubSpot automation. With 20+ years of experience, lan has worked with companies like Macquarie
Bank, Ericsson, and Telstra (and he hopes to add you to that list!).

Craig Bailey
CEO and Founder of XEN Systems.

Craig has more than 30 years experience working in software development and IT. With a thorough
understanding of both the technical and business sides of HubSpot software, he’s focussed on
delivering process improvement to companies using HubSpot as the foundation.

HubShals


https://www.searchandbefound.com.au/
https://www.xen.com.au/?__hstc=49496121.39e649148e0d20e785fa062f51a2908c.1650337354182.1664432803785.1664455684215.123&__hssc=49496121.2.1664455684215&__hsfp=1732632244

lan and Craig
29 December 2015

Recording episode 13
of HubShots

(Episode 1was recorded
06 October 2015)

About Us

Brian Halligan
Inbound 2016

Listen to episode 100 of
HubShots

HubShals

Dharmesh Shah
Inbound 2016

One day soon...
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Let’sgets
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Across the hubs

(CRMin general)
Marketing

11 Things Sales
Service

CMS

(not Operations this time)

HubShats



11 Things (of things)

[1] New things [5] Marketing things
Brand new stuff just released Ads, forms and campaign things
[2] Settings things [6] Sales things

Settings you may have missed Meetings, Templates

[3] CRM things [7] Service things
General CRM wide things Surveys, Conversations

[4] Page things [8] Conceptual things
Landing pages and Pages things e Relevancy

e Business processes

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

[9] Automation things
Workflow goals

[10] Report things
Custom report builder

[11] Final things

Avoiding overwhelm
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Worth noting

[1] NeW Thlngs e Inline editing

e  CustomJourney Analytics reports

e Lifecycle Stage options

HubShats
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©® 0 ® i creacReportiHwbSpt X |+

& app.hubspot

Create report

1-15 of 21 results Create reports from scratch
Search reports Q ) : Custom Report Builder Customer Journey Reports €y o
Single object e Attribution
& . . Report on all of your HubSpot (@ Analyze all the touchpoints in i -
l Report on a single object such P2 Y See what interactions or activities
data within a streamlined build 7L your customer experience in one
as your contacts. drove conversions and revenue.
it fomplates flow. report.
u s 0 I I l Clearfilters
Data sources Funnels
% Show progress through contact
Select - or deal stages that you define.
o u I n ‘ ! Visualization
(1) filter selected v

Create reports from templates

Average session duration by session date with source breakdown B a date by ge days to close
On average, how long are visitors staying on my website? How is my average days to close a contact as a customer trending over time?
Justrolling out now... = =
© Organicsearch O Directtraffic O Other campaigns ~ © Referrals ~ © Organic social © Average Days To Close

HubSpot KB article

o

10 minutes.

6.7 minutes

" s s

Average Session length
Average Days To Close

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Custom
Journey

Analyse 7 touchpoints on
contact journeys with you

HubSpot KB article

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

Journey Analytics

& > C @ app.hubspot

Touchpoints

Add touchpoints as steps to build a journey
report

Search

Lifecycle stage
Subscriber

Lead

Marketing Qualified Lead
Sales Qualified Lead
Opportunity

Customer

Evangelist

Other
Ads

Ad interactions by contact
Calls-to-action

CTA dlicks

CTAviews
Forms

Form interaction

Form pop up view

Form submission

«

Q

GLOBAL | Page to form journey analytics ¢

Add steps Chart types: @ || Y ‘
Choose a max of 7 touchpoints leading up to @
conversion point, Contacts: ~ All Contacts ~ @ Date range: 19/09/2022  to | 8 19/10/2022
x
o Pegesvisited
Add filter. ]
& x
o Formview
Add fker.
1093 06 370 5
x
3 Form submission
Add filer,
x
Emails delivered
A fher Filtered Entities  Pages visited Form view Form submission Emails delivered
ieked i il x
5] Clickedlinksinemal Total conversion: 1.19%
Add filer.
P d =
le)| Fegesvisita step NEXTSTEP.
Add filer.
Filtered Entities Pages visited
x
7 Marketing Qualified Lead Pages visited Eormiew
Form view Form submission
Form submission Emails delivered
Emails delivered Clicked links in email
Clicked links in email Pages visited
Pages visited Marketing Qualified Lead

b x B OO RS » »0@ :

Clicked links in email

Average time to conversion: 54.5 hours

COUNT OF CONTACTS.

1,093

406

Watch demo video

96 13-

Pages visited Mearketing Qualified Lead

NEXT STEP CONVERSION
1.2%

37.15%

91.13%

90.54%

33.43%

85.71%

13,54
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© 0 ®  y Litcycle Stage Settings x |+

& app.hubspot.

Conversations v Marketing v Automation v Reportsv  CRM Development  AssetMarketplace v Partner v

Your Preferences

Contacts
L] General
Setup Associations Record Customization
Notifications
Security Track contacts as they move through your marksting and sales processes. Learn more about lifecycle stages

Account Setup

Automation
a e (IS Synclifecycle stages
Update a contac’ fecycle stage whenever thei primary company's stage changes. Note: Tis setting

Users &Teams doesn't apply when a company moves backwards in your process.

Integrations v
Set lifecycle stage when a contact or company is created Automation
Seta stage for new contacts or companies created in HubSpot

Marketplace Downloads

Sync lifecycle stages

Tracking & Analytics v Set lifecycle stage to
Update a contact’s lifecycle stage whenever their primary company's stage changes. Note: This setting

Privacy & Consent Lead = doesn't apply when a company moves backwards in your process.

Set the lifecycle stageon a
contact when a deal is created

Data Management

Set lifecycle stage when a deal is created
Seta stage for associated contacts and companies when a dea i created

Set lifecycle stage when a contact or company is created

Set a stage for new contacts or companies created in HubSpot
Setlifecycle stage to
Set lifecycle stage to

Opportunity » \
Lead =

Data Model m
e Default is Opportunity I —
Properties Seta stage for associated contacts and companies when a deal is won

Set lifecycle stage to Set lifecycle stage when a deal is created

e Some companies prefer v

Set a stage for associated contacts and companies when a deal is created
Customer >

Set lifecycle stage to

Sales Qualified Sales Qualified Lead <

Configure
Deals
Tickets Stages are listed in the order contacts and companies will move through them
Products Set lifecycle stage when a deal is won | i
STAGE NAME .
o Set a stage for associated contacts and companies when a deal is won
uotes I

| Set lifecycle stage to

Customer

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Lists

New 'Added to List date’ =

(But you can't sort by it!) b

HubShats

LN ) %5 HubShots | Webinar | 11 Thing: X 4

< > C & app.hubspot.

Contacts Conversations v Marketing Sales

< Backtolists.

Automation

HubShots | Webinar | 11 Things | October 2022 | Registrants ¢

[‘Active st | size: 57 contacts
Filters & Test NAE

Group 1

Form submission

« has filled out HubShots | Webinar | Sign Up
Form on Any page =

CRM Development

20 Oct 2022 3:35 PM

20 Oct 2022 1:25 PM

20 Oct 2022 10:30 AM

20 Oct 2022 10:22 AM

20 Oct 2022 9:42 AM

20 Oct 2022 9:14 AM

20 Oct 2022 8:47 AM

20 Oct 2022 8:34 AM

20 Oct 2022 7:58 AM

19 Oct 2022 6:22 PM

19 Oct 2022 4:01 PM

19 Oct 2022 2:29 PM

19 Oct 2022 2:17 PM

19 Oct 2022 11:03 AM

19 Oct 2022 10:36 AM

19 Oct 2022 10:30 AM

18 Oct 2022 12:10 PM

(=4
%

Search in list

NUMBER OF PAGE VIEWS MARKETING EMAILS CLICKED

Get this slide deck here: https://www.hubshots.com/11-things-deck

100 per page ~

MY Re®O0RH» »0@ :

Q

MARKETING EMAILS OPENED
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Inthe tcog’ area

Data enrichment
[2] Settings Th|ngs Email settings
Analytics views

Score properties

Permissions

HubShats



Data

Enrichment

Handy settings to enable

Contacts v

Integrations
Marketplace Downloads
Tracking & Analytics v
Privacy & Consent
Sandboxes

Partners v

Data Management

Data Model

Overview

Properties

Objects v

Companies

Deals

Tickets

Products

Quotes

Forecast

HubSpot KB article

HubShats

My Favourite

Get this slide deck here: https://www.hubshots.com/11-things-deck

Conversations

Contacts

Marketing Salesv  Servicev  Automationv  Reports~  CRM Development

Setup Associations Record Customization

Lifecycle Stage [0

Manage the information you collect and store about your contacts.

Setup

Manage contact properties

Manage the information you collect about your contacts.

Creating contacts

Customize the 'Create contact' form

Add, remove, or edit fields on the 'Create contact' form

Automation

Assign company owner to contact by default.
Any contact added to a company will have the same company owner. If a contact's owner is changed,
this won't change the company owner unless the company's owner is blank.

Fill contact details from emails with HubSpot Al

Update records in HubSpot with details from email signatures and messages from contacts. All users
connect their inbox and turn on inbox automation can use this feature. Learn more ('

Export Filled Properties

Data Model

Overview
Properties

Objects Vi

Contacts

Manage the information you collect about your companies.

Creating companies

Customize the 'Create company' form

Add, remove, or edit fields on the ‘Create company' form

Asset Marketpl

Automation v Reports~  CRM Development

Record Customization

Lifecycle Stage (BTN

sllect and store about your companies.

Deals

Automation

Tickets

Create and associate companies with contacts
Associate contacts with companies based on a contact's email address and a company's domain.
Exclude a domain out of automatic association

Products

Quotes

Sync lifecycle stages
Sync lifecycle stages for contacts associated with a company has moved to Contact Lifecycle Stage settings. &'

Forecast

Activities

Fill company properties using HubSpot Insights database
Fill properties when you add or import a company with a company domain name. If you update those
properties later, your changes may be used to improve the database. Opt out by turning this setting off.
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@00 . userpreforences(Email x|+

& 5 C @ app.hubspot. i i o %
B st0 B XeN ES Tw ES Clients / P/ Comments J/ Tasks % HS ES FB E3 Google B Tools

B3 channels B3 Creig £ XEN2.0 E3 Finance [ HubShots [ HubSpot Certifica...

Contacts~  Conversations~  Marketing Salesv  Servicev  Automationv  Reportsv  CRM Development tMarketplace v+ Partner v

General

&n Q Profile Calling Calendar Tasks

D a l a These preferences only apply to you. For account level email management, go to email logging settings.
Your Preferences

Email
Connect your personal email accounts to HubSpot to log, track, send, and receive emails in the HubSpot CRM. To manage any team emails,

] Notifications.
go to inbox settings.
I Securiy
|

Account Setup

EMAIL STATUS INBOX AUTOMATION 6
Account Defaults

Users &Teams ™M craig@xen.com.au o
Inbox type: G Suite Enable

Enable this in your personal _
Tracking & Analytics v onfigure

p rOf I | e Privacy & Consent Add email alias

An email alias allows emails sent outside of HubSpot to be associated with your user. Learn more.
Sandboxes
Edit email signature
Partners v Your signature will be used in one-on-one emails through the HubSpot CRM and as a personalization token
for marketing emails

HubSpot KB article

Data Management Include unsubscribe link £<lt ik tex
Include o ink at the bottom of your emails allowing recipients to unsubseribe. It il help you stay

Data Model o= o spam laws and impy
Overview
Properties Never Log

Emails sent to addresses you define will not automatically be saved to your CRM. If some of the recipients are not defined, the email will be
Objects v saved to your CRM but will not be associated with the contacts included here. If you don't want the email to log at all you should deselect

logging when sending from outside of HubSpot or make sure to include all the recipients in this setting. To manage your never log st for all

Uit users, go to email logging settings.

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Email
Preferences

Let your contacts select what'’s
relevant to them

HubShats

% Settings X % Setiings x  +

S G @& apphubspot

Michele Connolly, PO Box 527, Chatswood, NSW

Unsubscrib® Manage preferences

057, Australia

Notifications
il /
Emai
Security
@ Tracking SMTP
Account Setup
Account Defaults Filter by status: Active ~ Filter by language: All ~
Users & Teams
NAME DESCRIPTION LANGUAGE(S) STATUS.
Integrations v
Marketplace Downloads General Actions General company and product updates English ® Active
Tracking & Analytics M
Privacy & Consent Featured Content Webinars, eBooks, videos, case studies, blogs - the best of our website content Missing primary language ® Active
Data Management
9 Product Updates Feature releases, What's New guides, beta testing programs, and more Missing primary language ® Active
Properties
Objects e Announcementsfor o W training courses, and training webinars Missing primary language ® Active
Import & Export
Events Roadshows, User Groups, [l ~ @ m = and other events hosted by g m Missing primary language ® Acive
Tools
Calling
Transactional Non-marketing email communications such as webinar & event confirmations. Missing primary language ® Active
Inbox v
Marketing L -t0-
9 Onsitoone Personalised one-to-one emails direct from the NI o you English LA

Hubspot default subscription type

Ads

Forms.
Social
Website v

Payments

Get this slide deck here: https://www.hubshots.com/11-things-deck
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Email

Preferences Center Configuration Tracking SMTP Send Frequency

Resubscribe

Improve your email sending quality and score.

Resubscription email
eacomat | [~

u
I ' l a I Let unsubscribed contacts know how they can opt themselves back into your emails.

Compliance copy email
BCC all outgoing they can be reviewed for compliance later.

Double opt-in
Create email
Set up an opt-in request email, confirmation page, and, optionally, a follow-up email

Default subscription types (3)

Gotcha: if not turned on,
contacts who unsubscribe s
can't resubscribe

HubSpot KB article

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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®9® 3 setings

&« > C @& app.hubspot.

Contacts v

< Back to Reports

Settings Q

Your Preferences
General

Notifications

nalytics =

Account Setup
u
Account Defaults
I ews Users & Teams
Integrations v

Marketplace Downloads

Tracking & Analytics

Segment your traffic

Legacy Goals

Goals [ mew |

Tracking URLs
Privacy & Consent
Sandboxes

Partners v

Data Management

i ol

Conv Marketing

Reports & Analytics Tracking

Tracking code Advanced Tracking

Use analytics views to filter your data based on website domain, IP address, o country. A view will only capture data collected after it's created or edited

SOURCES VIEWS

www.xensend.com

www.xen.com.au

www.xenkb.com

CUSTOM ANALYTICS VIEWS

HubShots

Louder Minds

xensolar

xen.com.au

By GRie®0 RS »0@ :

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Analytics
Views

Across domains

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

®9® i settings x |+ v

¢ 5 C & apphubspot ings/306227/analytics-and-tracki fcs-vi 6% B Ggig®0 R0 *»0@ :

Edit analytics view

Name

HubShots

This view will be applied only to analytics activity going forward.

View filters

URL path contains hubshots.com

and
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Edit analytics view

Name

AU Traffic

This view will be applied only to analytics activity going forward.

View filters Edit analytics view

Country equals Australia

and Name

North America Traffic

This view will be applied only to analytics activity going forward.

Analytics
Views

and

Across geographies

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Analytics view: xen.com.au ¥ Inc

Analytics e

xensolar

Tracking since 19/8/2020

Date range
©Ogz  xencomau

]
I e W S . Toacking since 19/8/2020
hubshots.com

Tracking since 19/8/2020
Xensolar.com

Manage views

Use inreports

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Score
Properties

You can create ‘Score’
properties

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

Property settings x  +

@ app.hubspot.

Reports v e place v Partner v

< BacktoReports Properties & DataQuality [ | Exportall properties

Properties are used to collect and store information about your objects in HubSpot. For example, a contact might have properties like First Name or Lead Status.

Settings Q

Select an object: Contact properties W Go to contacts settings
Your Preferences

General

Properties (913) Groups Archived Properties (3)
Notifications

Security

Fiter by: Al groups = Allusers~  Allaccess ~ Search properties  Q Create property
Account Setup
e Dol NAVE PROPERTY ACCESS GRouP CREATED BY UsED IN
Users & Teams

Hubshiots score Everyone can view and edit HubShots Craig Bailey 2

Integrations v
Marketplace Downloads Hubspot core: Everyone can view and edit Contact Information HubSpot 2

Tracking &Analytics v
Privacy & Consent
Sandboxes

Partners v

Data Management

Data Model

Overview

Objects v
Contacts

Companies
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Edit property

Score criteria
Filters applied: 3 of 100

Positive Negative
Add points when a record meets this criteria Remove points when a record meets this criteria
Score: 15 Actions v Score: -6 Actions v
List membership Email Domain is equal to any of gmail.com,

. outlook.com, hotmail.com, or yahoo.com
is member of HubShots | Engaged

Subscribers

Score Properties —k

They allow you to build scores based on behaviours

+ Add criteria

Score: 11 Actions ¥

List membership

is member of HubShots | Webinar | 11 Things |
October 2022 | Registrants

AND @

i

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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00 ® i settings x 4 >
&€ > C & apphubspot i i O % BEY BP0 s»0@ :

Contactsv  Conversations sale

< Back to Reports Users Teams

Marketing v Automation v v CRM e Marketplace v Partner v

Presets

Team

Settings Q
Set pre-defined Permission Sets for users and to define how your team accesses HubSpot
Your Preferences Search Q Permission Set
General
NAME + ACCESS UseRs.
Notifications
Security XEN HubSpot Strategist + Sales Enterprise + Service Enterprise Service Enterprise | Contacts ' Account | Reports | Sales Enterprise | Partner program too 2

Account Setu
5 XEN HubSpot Specialist + Service Enterprise Service Enterprise | Contacts | Reports | Sales ' Partner program tools - Marketing 2

Account Defaults

Users & Teams

PermlSSlon SetS XEN HubSpot Specialist Service | Contacts ' Account | Reports | Sales Marketing 0

Integrations v

Marketplace Downloads XEN Digital Coordinator Service | Contacts | Reports | Sales ' Partner program tools | Marketing 4
PY Cons'stent SetUp Tracking & Analytics v

Privacy & Consent XEN Developers Contacts | Account ' Sales ' Marketing 2

Sandboxes

e Includes paid seat v Sanico | Comtacis | Ropors | Sl Marktg "
permissions st Management i ,

Data Model =
Overview
Inactive Contacts 5
(E . . ) Properties
nterprise tier e .
Less HealthCheck Access Service | Contacts | Account | Reports | Sales ' Marketing 0

Import & Export

CMS Developer Contacts | Marketing

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Across the hubs

Comments
. Notifications
[3] CRM Things
Global search
Folders

Views

HubShats



Comments

Collaboration everywhere...

HubShats

Get this slide deck here: https://www.hubshots.com/11-things-deck

There are no comments on this workflow

Collaborate with coworkers with comments. Leave a comment

below and notify a coworker using @mentions.

omment. Send your colleague a notification by

foll name.
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I think our Subscribe page could do with a bit of love - isn't
particularly interesting, and doesn't really indicate the

compelling benefits of subscribing

Your thoughts?

Reply

O Craig Bailey

btw we don't seem to have the new Contents folder view

Comments

Craig Bailey

&
We have a task in Teamwork setup for this:
https://projects.xen.com.au/#/tasks/ 24674689

Reply

Work together in HubSpot @

@Craig Bailey | agree. Let's create a video sho
they get.

Reply

Craig Bailey

Today t 10

the old style page. New page is here:

Write a comment. Send your colleagu

d by their name,

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Notifications

Filter » Actions ¥

Filter by
Archived b
NOTIFICATIONS
Select all Assign
Submission Reminder
Reply Share
] Menti v] C t
u ™ n lention ommen
N o I I f I ca I I o n S Partner Collaboration Status
Custom Automation Notification Account
Follow Error
General Reports

Yes, you can filter the Notifications m
(eg just see Comments) p——

Your LinkedIn page has a lead syncing error
that needs attention. This error is preventing
your lead ad leads from syncing to HubSpot
and should be resolved as soon as possible.
To know more about this error and resolve it
you will need to log in to HubSpot and visit
your Ads lead syncing settings.

ERROR 26 minutes ago
You have a lead syncing error that needs

attention

Hi Craig Bailey,

Your LinkedIn page has a lead syncing error
that needs attention. This error is preventing
your lead ad leads from syncing to HubSpot
and should be resolved as soon as possible.

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck - :
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3= Filter (1) v 11 things

D Contacts

() Tickets

Global Search 00 Emais

(O Lists
11 [J Blog Posts
i 1-tl
Save a few clicks... Pesdlilisesamile
you
Search on anything (objects and assets) Navigation

HubShats

nyY Site Pages
i-th )
Settings

HubSpot Academy Lessons

Get this slide deck here: https://www.hubshots.com/11-things-deck

D Companies
D Activity
Landing Pages
() Workflows
(7] Recorded Calls
Deals
Tasks
Campaigns
Knowledge Base Doc

HubSpot Academy Courses
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Folders

Folders = quicker navigation

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

® 00 % workiiows X +

C @ app.hubspot i i Jserld=491223

=3
b3

Conversations v Marketing v Service v Automation Reports Develoj t Marketplace v Partner v

Workflows

185 Workflows.

Created in workflows Created in other tools Workflows with errors ® Unused workflows @ Recently deleted
Search for workflows Q| Status ~ Creator (1) » X Type ~ Team ~ Clear filters Table actions ~

NAME * DESCRIPTIONS TYPE TOTAL ENROLLED 7-DAY ENROLLM... & OBJECTSONH... © LAST UPDATED CREA
@ 0| GLOBAL 10 Oct 2022 6Dc
5 workflows - - - - - by Craig Bailey by C
@ 1|XENB2B 10 Oct 2022 6De
29 workflows - - - h - by Craig Bailey by C
@8 2| XEN Solar 10 Oct 2022 6De
6 workflows - - - - - by Craig Bailey by C
@8 3| HubShots 19 Oct 2022 6De
12 workflows - - - - - by Pooja Shah by C
@ 4)sTC 10 Oct 2022 6De
2 workflows - . . - - by Craig Bailey by C
& 5/Gow 10 Oct 2022 6De
66 workflows - " - - by Craig Bailey by C
& 5|Gow|OI5 10 Oct 2022 6De
7 workflows - - - - - by Craig Bailey by C
@8 5|GOW |Teachable 10 Oct 2022 6Dc
22 workflows - N N - - by Craig Bailey by C
8 6| CHIC 10 Oct 2022 29N
7 workflows N - - N - by Craig Bailey byC
@ 7| Louder Minds 10 Oct 2022 6Dc
1 workflow - N - - - by Craig Bailey by C
@ 8| Michele 10 Oct 2022 6Dec
3 workflows = o = = = by Craig Bailey by C

1] Next ) 100 per page ~
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Folders

Helps when you can’'t sort by
some columns

HubShats

Get this slide deck here: https://www.hubshots.com/11-things-deck

% Workflows x4

& app.hubspot. 1d=77048

Conversationsv  Marketing v Salesv  Servicev  Automationv  Reportsv  CRM Development  Asset Marketpl Partner

Workflows
7 Workflows
Workflows with errors ® Unused workflows ®

Created in workflows Created in other tools

5|GOW | OI5

Recently deleted

OBJECTS ON HOLD © I

Search for workflows Q| Status ~ Creator (1) ~ X Type ~ Team ~ Clear filters

NAME * DESCRIPTIONS TYPE "TOTAL ENROLLED I 7-DAY ENROLLMENT AVERAGE &
sc(\)/:{ | 0i5 | Send Daily Task Emails | Child B Contact 4772935 17,19
20(\;/ | 0i5 | Send Daily Task Emails | Parent a coneae 789,966 17,201
goc\)/: | 05 | Welcome a 5::::2 15,022 53
Eoovxj Properties | Oi5 | Set End Daily Email B gfr,':i,c: 2703 i
io;ﬁ: | Properties | Oi5 | Set Start Daily Email a Contact 29570 @
22| GOW| Oi5 | Send Daily Task Emails | Child B Contact 6,084,599 0

o Standard
22| GOW | Oi5 | Send Daily Task Emails | Parent B Contact 5085615 o

off Standard

< 1 100 per page ~

2,478

LAST UPDATED

27 Jul 2022

27 Jul 2022

27 Jul 2022

27 Jul 2022

27 Jul 2022

27 Jul 2022

27 Jul 2022

Table actions v

CREATED

31 Dec 2020
by Craig Bailey

31 Dec 2020
by Craig Bailey

21 Nov 2021
by Craig Bailey

8 Mar 2019
by Craig Bailey

8 Mar 2019
by Craig Bailey

8Mar 2019
by Craig Bailey

8 Mar 2019
by Craig Bailey
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000 3 Lists x  +
&« > C @& app.hubspot. 'JobjectLi:
Contacts Convers Marketing es ©  Automation v
Alllists (706) Unused lists (312) Recently deleted (23)

Allists Searchlistsand folders ~ Q

Allfolders >

NAME

@ 0|GLOBAL(61)
F I d @ 1[XEN(87)

o e rS @ 2|XEN Solar (104)
@ 3| HubShots (17)
@ 4|STC(36)

@ 5|GOW(43)

Easy to see totals with
folders

@ 6|CHIC(19)

@ 7| Louder Minds (10)
& 38|Michele (9)

@ 99| XEN Advisory (6)
@ 99| XEN Digital (4)
@8 99|XEN Life (13)

@ 99|2Z|To be reviewed and likely deleted (4)

Filter by: Allteams ~ All creators ~ Alltypes ~ All objects ~

bk B GO0 RS »»0@

Reports v CRM Development Marketpl Partner

Create folder

USEDIN

SiZE TYPE LAST UPDATED (GMT+11) + CREATOR

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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TOOL FOLDERS SUBFOLDERS

Lists Yes Yes

Emails Yes Yes

Workflows Yes No

Landing pages Yes (from Actions) Yes

Website pages No

Forms Yes No
Fo I d e rs Campaigns No

CTAs No

Documents Yes No

Sequences Yes No

Snippets Yes No

Templates Yes No

Dashboards No

Reports No

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Contacts | All contacts

&« > C @& app.hubspot.

Contacts

Contacts ~

3records

Conversations.

XEN | New contacts All Contacts | Layout Al contacts

Automation

Reports v

X XEN Solar | STC

Contact owner ~ Create date ~ Last activity date ~ Lead status ~ I Allfilters (1) IclearAII

Search name, phone, Q.
NAME

@ Google storeBot

[
I ews @ Google storeBot
@ Google storeBot

Filter criteria on the fly

EMAIL

fake69817@fakemail.com

fake67

GOW All Courses

Partner v

STC | Contacts Who Su...

HubShots Visitors

@ Data Quality

Pageviews >

CONTACT OWNER

Unassigned

LIFECYCLE STAGE
Lead
Lead
Lead
1| Next >

100 per page ~

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

CREATE DATE (GMT+11)
Today at 2:42 PM

Today at 2:41 PM

Today at 2:40 PM

—

NUMBER OF PAG

O % BHY HEPO D »»0@

Al filters

Showing 3 out of 90,898 records

Email Domain contains exactly fakemail.com

AND
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Views

Tip: You can filter based on Lists

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

Q. Data:Qualicy Showing 57 out of 90,898 records

Shots Visitors Pageviews >
List membership isany of HubShots |
Webinar | 11 Things | October 2022 |
Registrants
v NUMBER OF PAG
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Views

Shots Visitors Pageviews > 20

v NUMBER OF PAGEVIEWS

Set the column layout

HubShats

Get this slide deck here: https://www.hubshots.com/11-things-deck

@ Dute sty G [ rers= | (o | [

+ Add view (8/50) All views

H Save view

MARKETINGEM  Export view

Edit columns I

Choose which columns you see

SELECTED COLUMNS (22)

Search properties Q
Name
Associations

Primary Company Email x
Assodisted Companies Predictive Lead Score x
Associated Deals "

£ IP country b2

Associated Tickets
Associated Payments B Uit &
Associated Subscriptions Lead status x

Don't see the property you're looking for? Create a property 7

1%

# Recent conversion x

Remove all columns
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& DataQualitym ‘ Actions ¥ l l Import l

ts Visitors Pageviews > 20 + Add view (8/50) All views

H Save view

This is a HubSpot standard view or

Views

Save as your own view, including: Read-only view

. . . v NUMBER OF PAGEVIEWS
e Filter criteria

created by someone else. Save as new

e Layout view to keep your changes.

e Sorting Save Reset

0
Save as new

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Marketing Hub items

[4] Page Thlngs e Pageviews

e  Dragand Drop builder

e  Saved Sections

HubShats



Pages Views

New Views experience on
Landing pages and pages

Filter, Sort, Set Columns
Save

It's OKif you are confused by
‘Pageviews’ versus Pages Views

HubShaqls  Getthisslide deck here: htt

s://lwww.hubshots.com/11-things-deck

© 0 ® Y websie| HubSpot x  +

& & C @& app.hubspot 6 %

Service

Contacts Conversations v Marketing Automation v v CRM Development ot Marketplace v Partner v

Landing pages ¥

# All pages # HubShots | Landing Pages (1) ~ + Add view ~

Searchcontent Q Domain ) - b status - s

Viewing filters: | Domain: wwwhubshots.com X

e — E— I SO e — o o mEe | memeo
::5?:;;:;1&37:&?:}1 1 1‘}“7“';;‘?:“"’::;”‘ Draft :OJSS g Pooja Shah ;Zﬁ% 2022 Pooja Shah ;Zﬁ,‘fo” hubshots-child-CLEA... HubShots We.... HubShots (XE
S:':fs:::l::(')':}:f;pif’;’:)‘g;‘“";‘::‘:f,"’""; ® Published ﬂ:’:jj uee Erika Diduro :3?:“;2022 Marie Noelle ... f?:ﬁmezz hubshots-child-CLEA... hubshotsica... Building a Car
HiShuned Murmecluns | :‘:‘h“’;':"y‘o:g”;’;a i ® Fublishod pee Erika Diduro o Marie Noelle .. ne hubshots-child-CLEA HubShots We... HubShots (XE
:‘xgi':::ii::::;;s;pif 2&?3;’::‘:&5&5 A ® Published f‘;mjj 2022 Erika Diduro " ‘g?Mzozz Marie Noelle ‘2?;‘2?;022 hubshots-child-CLEA. hubshots-ca.. Building a Car
Marie Test to delete | Event Template Oraft A Craig Bailey = Marie Noelle .. L e hubshots-child-CLEA.... No campaign No title
HubShots | HubSpot Coaching (V2 TEST) Draft 11:;;;;70 Craig Bailey ;gﬁ%mn Roselen Fern... fs‘;‘ﬁ,{ 2022 hubshots-child-CLEA.... No campaign No title
;’:iﬁ?sxl‘?:&s};‘z‘bgzt'zf'::m“:‘L;:a‘:ZLyS“’ Onaft gk Craig Bailey Yrnae Madelone Al ke hubshots-child-CLEA. hubshots-hu Thank you! W,
) S ® Pubiished josp2e22 Craia Bailey poax Pooia Shah e hubshots.child-CLEA hubshots-hu HubShots Qu

|
< prev 1] Next >

25 per page ~
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Page User
Experience

Search modules

> Theme modules (49)
Can'tfind what yo e to get
n

Full Drag-and-Drop
experience using Themes

If you don't see these, it

means you are using an
old-style template

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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© ® "% EditPage | HubShots | Master: X =+ v

@ app.hubspot.

HubShots | Masterclass | HubSpot 11 Things | LP ¢

A Runatest Content Settings. Optimize Publishing Options L Preview
« &«
it HUbSth’s Podcast Episodes Work WithUs v Subscribe  About Contact Q
Edit page »
Add Contents Theme [}
Search modules Q

> Theme modules (49)

-
Can'tfind what you need? Click here to get a custom-made
module.

> Common modules (13)

H Save section

THE EVENT BEGINS IN

> All modules (512)
4 13 43 16

DAYS HOURS MINUTES SECONDS

Save Sections

You're Invited - Here’s What We'll Cover

%) HubShots Masterclass Invitation | 11 Things You're Probably Not Using in HubSpot that You Should Be (Y lad

-] HubShals

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck



https://www.hubshots.com/11-things-deck

Page Tip

Re-use them later on
other pages

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

® "5 Edit Page | HubShots | Master: X 4

<« C @ app.hubspot O % BRHY RGP0 RD» » 0@ :

Add section
Layouts

Search sections

THE EVENT BEGINS IN

Countdown Timer

Forthe 11 Things event

Agenda

HubShots | Webinar | Agenda Section

HubShots | Webinar | Agenda Section

Here are the 4 key ways we make it happen:

HubShots 4 Key Ways FlexiCards
HubShots 4 Key Ways section
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Marketing Hub items

[5] Marketing Things -

e  Campaigns

HubShats



Lists

Lists provide (much) more advanced
filtering criteria than Views

HubShats

Get this slide deck here: https://www.hubshots.com/11-things-deck

< Back to lists

GLOBAL | Behavioural Criteria Prospect

Size: 66,271 contacts
A& Test Edit filters

< Back to lists

HubShots | CTA Criteria Examples ¢

Active list | Size: 26 contacts

Filters

A Test Edit filters

Results limited to team: HubShots @

Filters
Group 1

Marketing emails opened is greater than or equal

to 2
Group 1 This filter is affected by Apple’s new privacy features @
[e————————]
Call-to-action OR
——

® has clicked any version of the CTA from

Gi 2
HubShots | Work With Us W

Marketing emails clicked is greater than or equal
to1

Group 3

Number of sessions is greater than 2

OR

Group 4

Number of page views is greater than or equal to
6
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Q Actions ¥

Details

MARKETING EMA  Edit columns

List Performance Export st

Move to folder

View how a list has grown over time Clone

- Delete list

Create a report 4

View list performance

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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% st reports X+

@ app.hubspot.com/list-reports/306227/objectLists/3340

AllLists > HubShots | Webinar | 11 Things | October 2022 | Registrants > Performance

HubShots | Webinar | 11 Things | October 2022 | Registrants Performance

O BEY REe®0 s »0@ :

List size over time Daterange:| 8 20221001 | to | 8 2022-10-20
 Count of contacts
o
u
I St )
, 4
H o P
£ __o—
8
f B /
10
o022 210202 0022 AN0Z022  SN0022 6022 TA0ZZ  BNOR022  9N0022 1010202 1110202 1210202 1310202 14102022 1802022 16102022 17702022 18102022 191072022 2071072022
Measured
Contacts breakdown and engagement Segment contacts by: Source ~  Save report
© Offine Sources @ Direct Traffic @ Organic Search Referrals
175% (1)

10.53% (6)

HubShals

Get this slide deck here: https://www.hubshots.com/11-things-deck

45.61%(26)
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Ads

Sync contact lists as
‘Audiences’ up to Facebook,
LinkedIn and Google Ads

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

® ©® 4 Ads|HubSpot x .

& app.hubspot

G
%

Conversations Service Automation

Ads Create event ‘ [ Create audience Create ad campaign

Marketing Reports v evelo Marketplace Partner

Manage Audiences Events Analyze
Users and teams: ALL ~ Accounts: 15 accounts selected ~ Search Q
NAME + TvPE SOURCE size AD ACCOUNT NAME

m ):EN I I;iu“de:ol | Contact has visited XEN site (xen.com.au or hubshots.com) Contact st ﬁimiﬁ;??ﬁgff;&?z’f”zsxsu siteRaneomas. 90 S—
m );El:] ‘B:AH’i‘V‘\:Nh | Technology Companies in AU Company list i(aEst\l“Lz::d\/\;\;f.\ll:zzgg\?\neggﬁnccmpames tosynct. 450,000 XEN Systems
[in [ erenet e

m XENVS“OP?:J:U“IWM’\ | Companies using HubSpot in AU Company list i(eES{\luLz:J‘LzmgtljJr‘C;OV;\;?g;S;:M\lh Status of Yes (17,... 1,200,000 XEN Solar

m ﬁEl":‘ S?I?:J:uihwnh | Companies using HubSpot in AU Companylist t(aEsi\luLE:\ltd\ﬂg\:l;Jf;Drzn;‘a;\;:m(h Status of Yes (17,... 1,200,000 XEN Solar

n BN ESpe Ao Workflow contact list Fhigaudience hasnowerkliows associated with it iit’:“:“?i;] XEN

in [ lmtese il T e
n Hibspat IGOV\( | oie" H°",ff ;’g"?f??"’ Dol Contact list gg\x)‘dgf:;é g‘;”z‘g;'i";i'j 1o:Dojtiets Not available @ GOW (Current)
n e g e el otdnd Lo Contact st i e Notavailable ®  GOW (Current)
= HubSpot - XEN | Partner registered leads | Registered ; XEN | Partner registered leads | Registered Below 300
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Ads

Sync lead form contacts down
from LinkedIn and Facebook
straight into HubSpot

HubShats

000 i seuings

& > C & app.hubspot.

MY R%H®0 o »0@

Account Defaults
Users & Teams

Integrations v
Marketplace Downloads
Tracking & Analytics
Privacy & Consent
Sandboxes

Partners v

Data Management

Ads

Ad accounts Pixels. ROI

Automatically sync your leads from lead generation ads to your HubSpot CRM. Any leads that converted on your ads in the last 90 days will sync over to HubSpot. To make sure your leads can be synced, please check you have the right permissions in

the native ad manager. Learn more

Allow submissions from lead ads without email addresses to create contacts

By default, lead ad form submissions that don't include an email field won't create contacts. Turn this on if you'd like these submissions to create contacts.

~ [ Facebook

Data Model m
Overview
PAGE FORMS CONNECTED BY
Properties
n —————  m Fir Craig Bailey
Objects v ® Last synced Oct 20, 2022 5:40 PM o June 8,2022
Import & Export — ia i
® Lastsynced June 8,2022
Tools
XEN Systems (146726485381844) i Craig Bailey
Calling © Last synced Oct 20, 2022 5142 PM June 8,2022
Inbox v
XEN Solar (180013346085320) 0 Craig Bailey
Marketing v ® Lastsynced Oct 20, 2022 5:18 PM orms June 8,2022
HubShots (1013403638680616) Gtoems Craig Bailey
Email @ Last synced Oct 20, 2022 5:05 PM June 8, 2022
Eorms Solar Trust Centre (1712689685653477) s Craig Bailey
@ Last synced Oct 20, 2022 5:50 PM June 8, 2022
Social
Website v ~ [ Linkedin
Payments
& ACCOUNT 'CONNECTED BY
m XEN Systems (500746383) Craig Bail

Get this slide deck here: https://www.hubshots.com/11-things-deck
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Forms

Add images, headings and
HTML

Note: Can't embed videos
(unsafe HTML)

©® 0 ® Forms|Hubspot

<« > C

Learn more ~

& app.hubspot

< Backtoall forms

Existing properties

Form Fields

Single-line text

3
E

Multiline text

Number

@0

Radio.

]

Single checkbox

Date

HubShots | Demo form with decorations 7 saved with unpublished changes v Update

Options Style & preview Automation [ Embed Actions v

«

=l
Checkboes Dropdown
File Header Text

HubShots Form Heading

HubShats -

The Unofficial HubSpot
Down Under Podcast

A=

Paragraph (RichText)

Image.

First name firstname | Contact Property Lastname lastname | Contact Property |

i+ o

I View our Privacy Policy

Sign your life away

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Forms

Allow people to upload
multiple files

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

o0 e “Ys Forms | HubSpot x 4+

< c

@ app.hubspot. 24771

&
%

/edit/formyfield/0-

{ Back to all forms XEN | Scam Site Details ¢ Update

Learn more ~ Form Options Style & preview Automation [EER Embed Actions ~
< Done Edit contact property &7 — ea— «
e First name firstname | Contact Proj Last name lastname | Contact Pro
® ®
e

Basic Logic Email * email | Contact Property

Make this field required

Scam details scam_details | Contact Pro

Make this field hidden @ Any details you can provide such as the website of the scam site (eg wwwxensystem-au live) and how you found the scam site (eg Facebook post)

Scam screenshots Cyber report details cyber_report_details | Contact Property

If you have reported the issue to police o the Australian Cyber Security Centre, please provide details or case number

Help Text ©

B I VUL &

Any screenshots you are willing to share with us Scam screenshots screenshot | Contact Property.

Any screenshots you are willing to share with us

Choose file
Allow multiple files

Tick this to let us know it is OK to share your details with law enforcement agencies

1 am happy for you to share my details with police or cyber crime personnel scam_consent_to_share

2| B | Mo~
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Forms

Set the Lifecycle stage

Handy if some of your forms
indicate higher intent

Eg aRequest aDemo form
might set to Sales Qualified

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

o0 e "% Forms | HubSpot x |+

c

& app.hubspot.

< Backtoall forms GOW | Oi5 | Start Daily Emails ¢

Learn more ~ Form

Style & preview Automation [[ETR Share Actions +

Payment options [T

Collect payments
Users will be asked to pay after they complete this form

Thank you message or page redirect option

What should happen after a visitor submits this form ® (Required)

Display a thank you message ~ (®) Redirect to another page

h i 5/started, -
ps:

View this link &'

Customize lifecycle stage based on submissions

Choose a lifecycle stage for any records created or updated by submissions to this form. Learn more about the limitations of this setting.

Set lifecycle stage to

Marketing Qualified Lead -

Note: This setting will override the default Lifecycle stage in Lifecycle stage settings, but it will never move a contact or company back to a previous

lifecycle stage,

Follow-up options &

Send submission email notifications to the contact's owner. Learn more
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Campaigns

Add Assets

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

® © ®  ; Campaions | HubSpot x  +

© 5 C & apphubspot

Contact Conversations~  Marketing ~  Salesv  Service~  Automation Reports Development tMarketplace v Partner v

< Backto all campaigns

HubShots Webinar October 2022 ®

Owner Goal Audience
Tara Connolly Provide value to 20 clients Mid-large customers
Budget Spend Start date
AUS8,000.00 AUS5,000.00 12/09/2022
End date
28/10/2022
See details
Porformance  Atribution Tasks
Emails
Add assets
PREVIEW Tme

Ad campaigns

HubShots | Webinar | Reminder Email | After (Oct 26) Blog posts
Calls-to-action Start adding assets to your campaign
Emails Choose an asset type and start adding assets to your
HubShots | Webinar | Reminder Email | Day Of (Oct 25) Forms [[EID EAmPpeign; soyeilsn ansge SYs0hing inens

place.

Landing pages

Social posts

e HubShots | Webinar | Reminder Email | Day Before (Oct 24) StEfclists
Website pages

Workflows

HubShots | Webinar | 11 Things | TY
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< Back o ol campigns

HubShots Webinar October 2022 ® [Coore | oo~ ]

Gasl Audience

Tara Connolly

Budger Soend
AUS8.00000 AUS5,00000 1210912022

28/102022

See details

Perdormance Atribution Assets Tasks

%3 Emails View all emails

PReviEw Tme staTUS commenTs

| Reminder Email | Ater (Oct 26) o
HubShots | Webinar | Reminder Email| Day Of (Oct 25) ®sene 3
HubShorts | Webinar  Remindar Email| Day Before (Oct 24) © s 3

C .
a m pa I g n s HubShots | Webinar | 11 Things | TY ® st 0
HubShots | Online Event Invitation | 1 Things ot 3

View allforms €

e -
Add Assets ,
) Landing pages View all anding pages &
O Hulshots | Mastrcass | HubSpot 1 Things | LP © fuisned o
O bt | Mastercass | HubSpot 11 Things | 7Y o rbised o
% Workflows View all workflows
e -

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Campaigns

View Performance and Attribution

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

HubShots Webinar October 2022 ®

Ouner Gaal Audanca
Tara Connolly Provide value to 20 clints Mid-large customers
Budger Spend Startdate
AUS8,000.00 AUS5,000.00 12/09/2022
Enddate
2811072022
See details
Performance Aribution Assats Tasks

Contact atribution: Firsttouch ~  Date range: Al data ~

Overview

sessions o

201

Revenue Attribution e

ATTRIBUTED REVENUE ©

AU$18,555.56

New contacts ~

© New contacs (st ouch)

NEW CONTACTS (FIRST TOUCH) 6 INFLUENCED CONTACTS 6 cLosen peAs &

18 65 1

Attrbution model Linear +

'DEALS WITH ATTRIUTED REVENUE © CONTACTS WITH ATTRISUTED REVERUE ©

2 2

Open aturibution report builder &

Frequency: Daily ~

¥ s
2
sl
st oniaue orens umaue cucks
> Emails (5)
d 61 39 29
> Forms (1)
291 64
views suBmissions conacrs e ToUH)
> Landing pages (3|
9 peges ) 371 64 20
stasteD WORKFLOW JONEDGOMLUST  WORKFLOW CONVERSION RATE (%)
> Workflows (2)
114 0 0%
wews NEWVISTORSESSIONS  CONTACT (FRST ToucH)
> Traffic © 4
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[ Clone ‘ Actions ¥ ]
Edit campaign
C . Create tracking URL
p g Create task
Other handy features: Seme
e Comment Compare campaign m

e Compare campaigns

Edit goals

e Clone campaigns

Manage access

Delete

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Sales Hub items

Meetings

[6] Sales Things Deal pipeline mandatory fields

Templates

Sequences

HubShats



Meetings

You probably use 1-to-1already

Have you used Group and
Round Robin?

Choose a scheduling page type

One-on-One

Contacts can schedule a meeting

with a single person on your team.

Q

Group

Contacts can schedule a meeting

with multiple people on your team.

~@
4

Round robin

Meetings are automatically
distributed to a person on your

team based on criteria that you set.

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

View example use cases

View example use cases
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LN ] A Meetings X+ v

& > C @ app.hubspot. q Jlink/427596 o * BIE,N' %%@Qﬂfﬂ:\blﬂei
< Backtomestiigs
HubShots | lan and Craig Availability Actione.=
Overview Team members Scheduling Automation
Overview
Meeting type

Meetings i

= R 1| HubShots | Advis Sessi
HubShots | lan and Craig Availability 8 "1 HubShots | Advisory Session |
R
Crig Bty
Organizer & “ @ Goner

g Bl O Video conferenca link

Eventtitle © & Contact token ¥ Rz Company token v
e Zoom and Teams now v I—U—I
1| HubShots | Advisory Sessior| Contact: First name  Contact: Last

supported iocsion 8

= Astrategic advisory session with lan and

Craig

e Cancelandreschedule

f t ncel and reschedule
ea U re Include cancel and reschedule links in the event description

Description ©

A strategic advisory session with lan and Craig
and

Contact: Firstname  Contact: Last name
Contact: Company name
Need to make changes?

+ Reschedule: | Reschedule Link
« Cancel: | Cancel Link

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Meetings

Redirect after confirmation

Helps with conversion tracking
for ad platforms (eg LinkedIn)

® O ® % Meetings x

< > C @ apphubspot i link/42759¢

Contactsv  Conversations v Marketing v Service~  Automationv  Reportsv  CRM Development

< Backto metings

HubShots | lan and Craig Availability

Scheduling

Scheduling page link * &

Collect payments [T

Attendees will be asked to pay after they choose a time.

Schedule Form

What should happen after a prospect or customer submits this form ©

Display default confirmation page || ® Redirect to another page

https: hubshot pot-advisory-session/thank-y -

View this link

o % BEHY RE®0 28D »0@

Actions ~ Troubleshoot &

e

Booking confirmed

An invitation has been emailed to you

o

Rediracingind

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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00® ;i weetings X + o
& > C @ app.hubspot. i link/4275960 & Y B G &h#ﬁ@ontﬁ\b%ﬂei

Contactsv  Conversationsv  Marketing v Salesv  Servicev  Automationv  Reports~  CRM Development  Asset Marketplace v

< Back to metings

HubShots | lan and Craig Availability

Troubleshoot &2

Overview Team members Scheduling Automation

Automation

Confirmation email

Send a confirmation email to attendees immediately after they schedule a meeting

]
e et I n g S Send testemail | Test email will be sent to craig@xen.com.au

Pre-meeting reminder
Send an email reminder to attendees before a meeting starts.

Scheduled reminder emails

1 hour before -~ O
Send reminder emails =
1 day before - 0
3 days before -~ 0

Email customization

Include the Invite Description in reminder email body

Preview reminder email

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Deal
Pipelines

Set Mandatory fields on
pipeline stages

(This also works on Ticket
pipelines)

HubShats

® ©® % DoalPipaiine Settings

~ C @ app.hub:

Tracking & Analytics ~
Privacy & Consent
Sandboxes

Partners v

Data Management

Data Model
Overview

Properties
Objects v
Contacts

Companies

Tickets

Products
Quotes
Forecast
Activities
Custom Objects

Import & Export

Tools

Calling

Inbox v
Marketing v
Winheitn -~

/8799754

Deals

Setup Associations Record Customization

Use deal pipelines to manage the way you track potential revenue over time.

Select a pipeline: XEN 2022 v <>

Board customization
Customize what users can see when viewing the pipeline board

Customize deal cards

Choose the properties shown on each deal card in your pipsline board view

Configure Automate

STAGE NAME

Interest

Qualified <> | pelete

Costing Requested

Costing Sent

Closed won

Update deal stage properties

Search properties Q

- =

DEAL PROBABILITY

10%

40%

60%

80%

Get this slide deck here: https://www.hubshots.com/11-things-deck

XEN Brand & Type

Deal information

Currency

Deliver By Date
Delivered date
Delivery Month
Delivery Won Status

Deal probability

Remove all properties

UPDATE STAGE PROPERTIES
- XEN Brand &Type *
-~ Amount

XEN Proposal , Deliver By Date , and Fit

SELECTED PROPERTIES (0)

REQUIRED
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000 i tempiaes X +

& > C & app.hubspot

Contacts v

Conversations ~  Marketing v Service

Templates

Home > HubSpot Ignition

Search in folder Q Owner: Any -

NAME *

I e m p I a te S HubSpot Ignition Approval To Proceed

Prepare templates for
repeatable business
processes you send via email

HubShats

HubSpot Ignition | Ask Client if they want to connect Slack and HubSpot

HubSpot Ignition | Request Client to Add Support Inbox

HubSpot Ignition | Request Users to Add their Email Signature in HubSpot

HubSpot Ignition | Request Users to Connect Calendar in HubSpot

HubSpot Ignition | Request Users to Connect Personal Email Account to HubSpot

HubSpot Ignition | Set up Meetings

XS HubSpot Ignition Quote

Automation Reports RM Development  Asset Marketplace

Get this slide deck here: https://www.hubshots.com/11-things-deck

123 of 5,000 created

OWNER

Kylie Browne

Tara Connolly

Tara Connolly

Tara Connolly

Tara Connolly

Tara Connolly

Tara Connolly

Kylie Browne

DATE CREATED.

2 months ago

amonth ago

amonth ago

amonth ago

amonth ago

amonth ago

amonth ago

3 months ago

Ox B PO OIS > » 0@

DATE MODIFIED

amonth ago

amonth ago

2 month ago

in a few seconds

2 month ago

amonth ago

amonth ago

amonth ago
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Name: HubSpot Ignition | Request Users to Add their Email Signature in HubSpot Owner: Tara Connolly

Subject: HubSpot Ignition | Add your Email Signature in HubSpot & Shared with everyone ¥ @8 HubSpot Ignition ~

e m p I a te s Please add your email signature to your HubSpot Settings.

Each user needs to do this for their own email signature.

If you'd like to create a new email signature, we have a suggested process here: https:/www.xenkb.com/create-a-html-email-

Use personalisation tokens SinaturdanniDspor

. And then here's a process to add the signature in HubSpot: https://www.xenkb.com/add-an-email-signature-to-hubspot-crm
You can have your signature

automatically added at the end If you have any questions, just let me know!

Insert ~

& Personalize ~

Q
[

A Your signature will be included when you use this template. Edit signature (£

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Templates

When using personalisation
tokens you can use the Sender
object (ie that’s you)

Eg to automatically add in your
meeting link

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

Type

Name: HubS

i Sender v
Subject: HubS Curiact
Hi Contact: F Snpany

Please add you ¢

Each user nee Placeholder

. Deal
If you'd like to ¢
signature-for-| Ticket
And then here'
Email
If you have any e N
B I YU T, More~ % E Personalize v |Insert ~

A Your signature will be included when you use this template. Edit signature (£

pot Owner: Tara Connolly

ed with everyone ¥ @8 HubSpot Ignition ~

: https://www.xenkb.com/create-a-html-email-

.com/add-an-email-signature-to-hubspot-crm
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New Business Self Promo's ¢

Steps Settings Automation

14 steps | 19 business days to complete
A contact will be unenrolled from this sequence in any of these cases

8 1.To-do Actions ~

Task title: Send Week 1 Self Promo Continue without completing task &
+
& 2.Call Actions -
S Create task in v 2 businessdays o
e q u e n C e s Task title: Call contact to follow up on Week 1 Self Promo Continue without completing task @
+
8 3.To-do Actions ~
Create task in - 1 ~  business day &

° 1:1 Sales communication

Continue without completing task ©

° Personalised

&, 4.call Actions ~

Create task in - 1 “  business day &

e Optimised based ondatain
HUbSpOt ‘ Task title: Call contact to follow up call number 2 Continue without completing task ©

7
8 5.To-do Actions ~
Create task in - 1 “ business day &
Task title: Send Week 2 Self Promo Continue without completing task &
+
4 6. Automated email Actions
Send emailin 1 " business day ®

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck T ———— S —
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Sequences

Consistent emails unlock insights

HubShals

Get this slide deck here: https://www.hubshots.com/11-things-deck

< Back to all sequences

New Business Self Promo's  #

Performance Enrollments
Company ~  Status~  Enrolled by ~
TOTAL ENROLLMENTS 'OPEN RATE ©

283 19.08%

198 Contacts

Email performance

TEMPLATE NAME

Prospecting (Email #1)

Prospecting (Email #2)

Prospecting (Email #3)

Enrollment status by step

@ Finished @ Error

50

None Step 1 Step2

54 Opens

Step3

Enrollment date:

Step4d

REPLY RATE ©

14.13%

STEP *

Step5

40 Replies

Step 6

SENDS

78

a5

Step 7

® DD/MM/YYYY | to 8 DD/MM/YYYY

MEETING RATE 6

0.35%

1 Meeting Booked

OPEN RATE

1%

62%

Step8

Actions +

NO RESPONSE ©

BOUNCE RATE ©

2.47% 13.78%

7 No Response 39 Bounced

Hide emails no longer in use Counts

CLICK RATE REPLY RATE MEETING RATE
9% 13% 0%
1% 16% 2%
0% 46% 0%

Step 10 Step 11

Step 12 Step 13

Step 14
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Sequences versus Workflows

Sequences Workflows
o 1.1 e T1:Many
e Sales focus (orisit?) e Marketing focus
e Personalisation is managed case by case e Personalisation is managed by smart content
e |deal for highly personalised emails to smaller e |deal for larger contact lists, or set and forget email series

contact lists

Consider using Sequences for simple notifications to
customers eg

e Prepare a set of useful updates

e Individually or batch enrol contacts

HubShots Episode 242
HubShots Episode 276

HubShaqls Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Service Hub items

[7] Service Things

Surveys

HubShats



Surveys

e Feedback Surveys

e Automatically set to resend

® 0@  Reports X i Feedback | HubSpot

x4
<> i i i L LT

Contacts «  Conversation: Marketing Automation

Report

<« Back to Customer Feedback
HubShots | NPS - Customer Loyalty Survey

® Fusin

Responses Analyze  View email performance &

Allresponses
7Eres:5nses Daterange: | 8 01/01/2022 | to | & 05/10/2022

More filters

SenT DELVERED

Suney  Foodback hankyou  Reciems  Auiomation Peos
1,162 1,155 3¢ —
Who
Choose who you want to survey
! Choosa thecriaia your conacts have to most o roceivethe urve
Your NPS score @ How your customers are feelin e et your centacis have to meet the ey

Promoters 9-10

93% Promoters
- minus

@ 3% Detractors

- 90 NPS

CRM Development Partner

© Datractors 0.6

®O08S*»0@ :

® 5 edicustomorLoyaty Suvey X+ v

< (& _app hubspotcom/iecdback cditor, _ma_ mem o b D) RpEmY BR®08 5206
et H sava "l ’

v

g Became a customer date .
E7 e than 30 daye g Criteria

- - m— s known
et your own enrolment crtera

g St Estimated recipients @

When

Choose when the survey is sent

When the recipient meets the criteria

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

= | @® Add delay

Yo

Send the survey

14 days v after meeting the required criteria

Frequency

Choose how often the survey will be sei
You can choose a recurring or o /8 depending on your product or service.

® Recurring

prad on egulr basis, such
product.

Every 3 months (recommended) ¥ after meeting the required criteria @

3pp hubspot comfeedback-aditor/306227foyaltyf9fhark-you
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Surveys

e Automatically notify about responses

e Speed to respond to feedback

HubShats

Get this slide deck here: https://www.hubshots.com/11-things-deck

Automate your follow-up actions
Set up actions that are triggered by a contact's survey response. Perhaps you'd like to send a follow-up email to unhappy customers to schedule
a meeting with you to discuss their issues. You can also use the Workflows 2 tool if you'd like to build more advanced automation. Learn more

Please note - any automation workflows you create or edit will apply to future survey responses only.

When a survey response is When a survey response is When a survey response is
® 0- 6 Detractors © 7 - 8 Passives. © 9-10 Promoters

Create workflow

O 1. Create task O 1. Create task

Create task "Review and contact Create task *Connect on
& First Name |about NPS Linkedin with

Score” and assign it to lan Jacob | & FirstName " and assign
itto lan Jacob

Need more advanced functionality?

Need more advanced functionality?
Open in Workflows

Open in Workflows
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Let’s take a st

HubShats



Step back and consider items

e  Frequency versus Relevancy

[8] Conceptual Thlngs e  Business processes

° Workflow matrix

HubShats



Frequency versus Relevancy

Frequency

e Are we sending too many emails?

e |I'm worried about unsubscribe rates

e Which days should we send emails

e Tryingto sell

HubShats

Relevancy

Are we sending relevant content
Have we segmented our database appropriately?
How do we make it easy for contacts to self-select

what they want to consume

Aiming to provide value

-@- Key takeaway: Focus on relevancy

Get this slide deck here: https://www.hubshots.com/11-things-deck
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Business processes in HubSpot (Tickets)

From just customer service P To full business process

e Ticket pipelines are just customer service e Ticket pipelines are business processes

e Tickets are managed by service team e Tickets are automated as much as possible

e Customer satisfaction/success e Business Efficiency and Effectiveness

HubShats EPISODE 289

Using Service Hub

for Internal Business ‘.

Processes

% Service Hub”

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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[ ]
& & g
FREE STARTER PRO ENTERPRISE

Simple workfiow editor Full workflow editor Full workflow editor
Trigger based on anything
Unlimited actions per workfiow
Trigger based on Form submit only Trigger based on Form submit only Add/Remove from Static ist e T
o r o W 1 follow up email per form 10 actions per form Send marketing email = g
Marketi ng Hub” Send internal marketing email
Goals (Contact)
[
Trigger based on anythin
& e Trigger based on anything
Trigger based on Deal Stage only Quote workflows O P
~ Rotate record to owner =
Sales Hub
Hub vs Tier
' Trigger based on anything
) Ticket workflows Trigger based on anything
. Trigger based on Ticket Status only 30
H u bshots ED | Sode 28 8 Feedback submission workflows Enroll/Unenroll from a sequence
Service Hub” Rotate record to owner
Trigger based on anything
Trigger aweb hook
eI Trigger based on anything
Custom Code action
Operations Hub” Format Data action

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Automation items

[9] Automation Things ¢ Voriowgods

e  Scheduledreports

HubShats



® 0 ®  ; cowpromote|21DaySimp X+

& > C @ app.hubspot

< Back to workflows.

a Alenso i Details © View or edit goal

> Show minimap

Workflow :
Goals

Use Goals to measure
success of workflow actions

GOW | Promote | 21 Day Simplify Your Life # Workflowis ON

Actions Settings Changes B Enoll L Test | More~

& Contact enroliment trigger

Measure contact conversions. Contacts will be automatically unenrolled from this workflow when

No triggers set. Contacts can still be enrollec they meet your goal. You can view your goal conversion rate on the per page. Learn

1l
manually. more about goals. &

Clone Delete

List membership

X 1. Delay for Actios

is member of GOW | GAL | All Courses Students
e

5 minutes

2. Send email Actiol
GOW | Promote | 21 Day Simplify Your Life
Chall 2

X 3. Delayforasetamountofime  Action:

1 day

1 contact in this action

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Actions Settings Goals Changes Actions Settings Changes

t J

1 minute

& 14. Enroll in another workflow Actions ~

Enroll into workflow: GOW | Promote | 7 Days

to a Dramatically Decluttered Home £
2. Send email Actions ~

+ GOW | General | Survey (2
7.5% click rate
Wo r kﬁ OW Goa I S X 15. Delay for a set amount of time

1 day, 1 hour
X 3. Delayforasetal nt of time
0
Compare goal results between Actions Y — — m"tmz::ﬁis o

GOW | General | New Year Check-In (7
2.7% click rate

4. Send email Actions ~

GOW | General | Survey | Reminder (7
X 17. Delay for a set amount of time Actions ¥

1 day

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Reports

e Scheduled Dashboards

e Scheduled Reports

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

® i Reports dashboard

x 4
< c (e O DHBY GO0 RS *»0@

Conversation Marketing - Sale Service v Automation . Report CRM Development  As

XEN | All Divisions w | Defe

Copy URL L]

ilter dashboard Email this dashboard Everyone can edit

Marketing Performance Manage recurring emails
Date range: Thisyear o r | Frequency: Dy
SESSIONS NEW CONTACTS customers
207,119 2% 4,574 2o 121
v % v 5o
0

w006 o
250K ©0 8 i noports x |+

¢ > ¢ ((a_app.nubspot.comireports-lisy/306227 filterSearch=xen8sortColumn=NAVE WY pe®0 8 0»0@

Repors
My reports. 280 xen X Dashboard: Any » Owner: Anyone v  Lastupdated: | @ DD/MMAYYY | to 8 DD/MMAYYY

Saved from library 171

XEN | Revenue Interaction 0 Craig Bailey Everyone 17972021
Contacts Created By Day
e T et | pacvuis el R s XEN | Revenue Attribution Actions - 0 CraigBailey Everyone 117972021
© Cauntof Contacts
. Noton Dashboards 35 XEN | Form Submits Sigtomize 1 Craig Bailey . 117672020
Rename
XEN | Deals Analysis Sone 0 CraigBailey Everyone 11/5/2021
500 . Restore deleted
reports — XEN | Date Part versus Frequency | Example 1 Export 0 CraigBailey Everyone 91812022
XEN Solar | New Contacts By Source (This Week) 1 Androa Villflores 1971172021

Manage access

XEN Solar | New Contacts By Source (Last Month) Change owner 1 Andrea Villaflores - 1911172021
Add to dashboard
XEN Solar | New Contacts By Source 1 Andrea Villaflores 13102021
Delete
XEN Solar | Landing pages by most total views (xs.com.au) 1 Andrea Villaflores - 131102021
XEN Solar | Landing pages by most total views (xs.com) 1 Andrea Villaflores 131012021
¥ XEN Solar | Email sent totals with engagement rates (Test) 1 Andrea Villaflores 131102021
XEN Solar | Email (Test) 1 Andrea Villaflores 1311012021
p
XEN Solar | Contacts Created By Month 1 Andrea Villaflores - 9/11/2021
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Email this dashboard X

Is this a recurring email?
No, this email will only be sent once

(® Yes, this is a recurring email

Email nickname *
Recipients won't see this name.

Weekly Management Dashboard

Recipients *

Craig Bail i ) x_|[ Tara Connolly ) X

Roselen Fernandez (roselen@xen.com.au) X v
Kylie Browne (kylie@xen.com.au) X

Email subject

XEN | All Divisions

Reports

Weekly management dashboard

Schedule

Weekly -

Day of week *

e Scheduled Dashboards

Time of day *
Datais captured up to 2 hours before this email is sent. This s to make sure this emailis
delivered as on-time as possible.

e Scheduled Reports ® 100pm  neor

Attach downloadable file

PDF ¥

Formatting options

(® One chart per page Multiple charts per page

Dashboard context
(® Send dashboard without filters
Send with filters

This email is scheduled to send every week on Friday at 1:00 PM AEDT.

Not getting our emails? Make sure that you've added HubSpot email addresses to your

Cancel

allowist 2 and turned on your share notifications (7

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Report items

[10] Report Things

Custom Report builder is a massive lever

HubShats



Reports

Custom Report Builder is powerful

(New: Restore deleted reports)

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

ece Reports x 4+

& > C @& app.hubspot.com/reports-list/306227/

Contacts

Automation

arketing v Rep: opment  Asset Marketplace v Partner v

Reports

| My reports 298 Search reports Q| Dashboard: Any +  Owner: Anyone *  Lastupdated: DD/MM/YYYY | to | 8 DD/MMAYYYY

Favorites 0

Custom reports 118 NAME DASHBOARDS OWNED BY ASSIGNED LAST UPDATED

Saved fromlibrary 180
bAd XEN | Top Web Pages by Traffic 1 Roselen Fernandez - 19/10/2022
% XEN | Top Landing Pages by Pageviews 1 Roselen Fernandez = 19/10/2022

On Dashboards 254

Noton Dashboards 44 GLOBAL | Page to form journey analytics 0 Craig Bailey Everyone 19/10/2022
¥ GLOBAL | Page to form journey 0 Craig Bailey Everyone 19/10/2022

Restore deleted =

reports 7 GLOBAL | Page to form journey 0 Craig Bailey Everyone 19/10/2022

Y HubShots | New visitor session totals by day with source breakdown 1 Craig Bailey = 17/10/2022
Y Ticket average time to close by rep [ Craig Bailey Everyone 15/10/2022
Ticket average time to first response by rep [ Craig Bailey Everyone 15/10/2022

Ticket response totals by rep with SLA breakdown 0 Craig Bailey Everyone 15/10/2022

Ticket closed totals by rep with SLA breakdown 0 Craig Bailey Everyone 15/10/2022

¢ GOW | Ticket average time to close by rep 1 Craig Bailey - 15/10/2022

7 GOW | Ticket average time to first response by rep 1 Craig Bailey - 15/10/2022

Craig Bailey - 15/10/2022 @

Y GOW | Ticket closed totals by rep with SLA breakdown
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Reports

Report across almost everything...

Data sources Sample reports [ Datasets &
Customize associations
Select and join up to five data sources
Primary data source
‘The main focus of your dataset. All data from this source will be available.
Secondary data sources
These sources look for a common data point to the primary source. Properties from that connection will be available.
CRM
\ Companies Deals
Tickets ‘
MARKETING
I Ad interactions by contact | [ e | Blog posts
Landing pages Marketing email
Media Web activities Website pages
SALES
Calls Deal splits Invoices
Line items Quotes [ Sales activities
Sales email Sequences (I3 Tasks
SERVICE
Conversations Feedback submissions
OTHER

Custom behavioral events 23

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Repo rtS Getting Started with
HubSpot Custom

Getting started with reports Report Bui Ider

Use our quick tips videos HubShals

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

Using Date Part in
HubSpot Custom Reports

HubShals

Using Break Down By in

HubSpot Custom Reports

ot

HubShals


https://www.youtube.com/playlist?list=PL6sBxBV1kFxM8neiHcWFNszLZ-X-14L4a
https://www.hubshots.com/11-things-deck
https://www.youtube.com/watch?v=qdG_5VcpJ50
https://www.youtube.com/watch?v=rnkBkNNkdE0
https://www.youtube.com/watch?v=h1NeWGywOHI

Avoiding overwhelm

[11] Final Things

Pick one thing

HubShats



Avoiding Overwhelm

Focus on business impact Focus on one thing
e What s your biggest pain point currently? e Pickyour top 5 items from today

e Give them priorities

e Which is your top priority?

e |mplement that thing in the next 30 days

o Inefficiency
o Lackof training
o Things get missed when people are away

§) Tell usin the chat what your one thing is

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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A Recap of 11 Things (of things)

[1] New things [5] Marketing things
Inline editing, Custom Journey Analytics Ads, forms and campaign things

reports, Lifecycle Stage options

[6] Sales things
[2] Settings things Meetings, Templates
Settings you may have missed

[7] Service things
[3] CRM things Surveys, Conversations
General CRM wide things

[8] Conceptual things
[4] Page things e Relevancy
Landing pages and Pages things e Business processes

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

[9] Automation things
Workflow goals

[10] Report things
Custom report builder

[11] Final things

Avoiding overwhelm
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Overt
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But before that...

Podcast: www.hubshots.com/subscribe

YouTube: https://www.youtube.com/c/HubShotsShow/



http://www.hubshots.com/subscribe
https://www.youtube.com/c/HubShotsShow/

Questions?

Over to you...

) Add aquestion in the chat

OR

@ Unmute and ask your question

HubShaqls  Getthis slide deck here: https://www.hubshots.com/11-things-deck
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Questions

Questions from the chat (Tara will add them into this slide during the call)

e Canlsend marketing emails from (ie on behalf of) people in my sales team?
Efficiency of process is our key thing and limiting opportunity for error | know we need a sequence for personal 1:1in sales
but can we use SMS messaging in a workflow and then have it trigger a sequence if certain criteria are met - or does
the sequence need to have a manual enrolment?

Comments:

e Ontheinline editing, | discovered that for lifecycle stage it won't work backwards!
e |ove folders - in concept - tags would be better
e |received an email from HubSpot about API Key authentication to Private Apps by November 30, 2022.

HubShaqls Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Thank youl!

Episodes: www.hubshots.com/

YouTube: https://www.youtube.com/c/HubShotsShow/

Look out for our feedback survey later this week :-)
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More Things Coming

i

THERE'S MORE!!

HubShats



More Things

e We're planning to run this 11 Things session each quarter

e \We’'llupdate it with the latest ‘things’ we recommend you implement

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Email Reply Address

Send from the contact owner, replies go to a general inbox

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck

Edit Settings Sending

Email settings

From name * ©

{{owner.fullname}} v

From address * @
Use this as my reply-to address

{{owner.email}} v

Reply-to address * @
growth@xen.com.au A

Make sure you're using a HubSpot connected inbox (7 as your reply-to address to track replies
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File details

hubshots > pdf

HubShots-11-Things-v1.1

~ Access and URLs

File URL visibility

Public - noindex ~

File URL by domain

Update Files :

Open in a new window Copy URL
> File usage

> File history

Automatically updates the link on any pages using the File 7 General

HubSpot KB Article

Replace

HubShaqls  Getthisslide deck here: https://www.hubshots.com/11-things-deck
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Outcome
Journey

HubSpot Outcome Focus
e  Activity
e  Automation

° Attribution

HubShats

ACTIVITY

-Page views
+5active lists

[ ] ]
ia g
STARTER PRO ENTERPRISE

Outcome: Visibility
“What's happening” Analytics reports
25 active lists

Predictive lead scoring

AUTOMATION

1email per form

Outcome: Save Money
“More with Less” - Efficiency

ATTRIBUTION

Original source

Simple workflows Custom objects
«Full Workflows  «Surveys
«Sequences +Ads
«Contact Outcome: Scale Money
-Basic reports «Influenced Revenue “What's working” - Effectiveness
- Ads integration - Campaigns «Deal

«Customreports - Attributed Revenue




Thank you!
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